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LET IT BEGIN WITH HEART

Hart House Creative is a design studio led by passion and founded by Jenn Hart. Our studio works seamlessly with
in-house brand marketing departments. We are a crucial partner for launching and relaunching brands. We specialize
in affecting visual identity for hospitality and art-related industries. Our services include graphic and web design, clever
campaign concepts, event marketing support and illustration but our true value is in our approach.

Our clients experience a frictionless design studio solution built to save time, money and relieve stress for
overworked marketing departments. With a background anchored in brand development, every project is created
through that lens making our work foundational to new and existing companies. Our incredible cast of professionals,
both in-house and through our network of collaborators, enables us to offer a range of tailored solutions for companies
looking for flexible and outstanding design work.
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CONCEPT DRIVEN PROFESSIONAL RISING TIDE ALL HEART
SOLUTIONS NETWORK MENTALITY We love what we do. That's the >
Make it pretty? Yeh, ok, but Our network is yours. We believe in fellow difference. It's why clients come ,-" ‘
also behind every logo, brand Hart House provides a entrepreneurs and artists. back and how we've grown the
package, print or website flexible tailored solution Let's grow together. We're business, almost entirely, by ¥ 1
design is a concept, a reason, for a diverse clientele. ready to share more ways using word of mouth. f’
a strategy. that we can help. :
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OUR TEAM

JENNIFER HART

Jenn Hart was born and raised in Las Vegas and now calls Philadelphia home. An avid traveller
and admirer of art and other creators, she brings an accomplished background in visual
identity, web design, and campaign concepts. Her passion, ease of communication, and
concept-driven philosophy have delivered award-winning work for 15+ years for companies
such as, The Cosmopolitan of Las Vegas, World Series of Poker, Community and Schools of
Nevada, Nike, 50 Eggs Hospitality Group, Park MGM, The Drew, The Bartolotta Restaurants,
Chef Scott Conant, Capriotti's Sandwich Shop, Maple Hospitality Group, and The Spa at St.
Regis —to name a few.

Her team was recently an integral part of the design support for the Fontainebleau Las Vegas
grand opening. The Nevada Arts Council 2019-2022 Artist's Roster, the American Advertising

Awards, and National Geographic have recognized Jenn’s outstanding design and writing. Her
creative solutions company is driven by passion, led with empathy and backed by experience.

Click here to learn more about the right-hearts


https://www.harthousecreative.com/copy-of-who

b MEET THE TEAM

HANNAH HEINE DAVID STEIN BIANCA BIAGIONI CRYSTAL TORRES JUSTIN GREEN

You've heard of right-brained. Well, Hart believes you have to be right-hearted. It takes more than creativity.
In this house, it's about having heart.

Document and contents are proprietary and confidential. DO NOT SHARE. Copyright 2024 © Hart House Creative. 5



BRANDS

WE WORK

WITH

We work primarily with hospitality related

industries, including, hotels, food and

beverage, events, and travel. However

we also love to partner with other
agencies and groups specializing in
education, the arts, and wellness.

Our team also has a soft spot for
start-ups as Jenn grew our company
from the ground up.

We do great work for good people.
If you and your project feel like

a good fit, we are excited to be
part of it.

Document and contents are proprietary and confidential. DO NOT SHARE.
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"It is difficult to find a graphic
designer that is creative and efficient.
Typically, you get one or the other.
Jenn of Hart House Creative masters
both skill sets. As a marketer, |
appreciate her high-level capability to
execute well, most especially since
every priority in my world has a
deadline. | love the fact that she
provides input and feedback on what
will or will not achieve the desired
result. Hart House Creative's
approach is gentle, yet confident
which is helpful in corporations when
emotions are involved (it happens
when you are passionate about your
business). Most importantly, she
appears to always offer each and
every single project her full attention."

VENESSA MCEVOY
Director of Marketing

"Hart House Creative puts in time and
effort, not only in the design of the
project, but to the 'why’ of the project.
Agency leadership has the ability to
envision the end goal, and this comes
through in all of their work. Their
research and exploration of concepts
is unmatched, and Hart House
Creative provides a unique
perspective on creative advertising for
their clients. The team is able to take
original direction and turn it into
effective, emotive, thought-provoking
advertising that incites action, and
that's what every client needs."

EILEEN LEMISH
Senior Marketing Director

“Jenn Hart creativity is matched
only by her professionalism. She is
a reliable partner, a talented
designer, and above all, an idea
factory capable of bringing any
client's vision to life — seemingly
without limitation. The value Hart
House Creative provides her clients
cannot be understated.”

AMY ROSSETTI &
RENATA FOLLMANN
CEQ / Principle

Document and contents are proprietary and confidential. DO NOT SHARE. Copyright 2024 © Hart House Creative.

“I've had the opportunity to work with
Jenn of Hart House Creative across a
few different brands and initiatives.
She's a powerhouse designer who
has a keen understanding of brand,
employing it into her work making her
designs not only incredibly creative
but also strategic. I've always known
Jenn to take the time to work with
clients to understand their unique
perspectives, nuances of the business
and the marketplace opportunity in
order to make the work more impactful
and intentional. She also has a great
way of making the complex simple.
Lastly, is her ability to communicate
and write. Jenn is good at
collaborating with her clients, sharing
her perspective on how best to
capture their intended outcomes,
sometimes shifting the direction but for
the better.”

LAUREN BURNETT
Director of Brand Marketing

“lenn has been an invaluable
partner in helping us to elevate our
brand. She has a client-centered
approach, and brings a fresh
perspective to every project.”

JULIE RAYE
Chief Marketing Officer
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SERVICES

DESIGN DONE WELL

BRANDING, CAMPAIGNS & GRAPHIC DIGITAL CONTENT,
IDENTITY & EVENTS CONCEPTS DESIGN WEB DESIGN & DEV
Give your company a Hart House Creative delivers  Thoughtful brand-conscious Capture the details concisely
personality that people concept-driven campaigns design and art direction. and with style. Make copy,
want to get to know, and and creative solutions. Graphic design support is one graphics, and your story
lay a solid foundation for Clever and cohesive is what of our specialties. We'll execute  speak for your brand. Let's
your marketing to build on. we do best. the assets for your marketing.  get to work and get creative,
e Brand Guides e Print and Online e Direct Malil e Social Media Content
e Brand Asset Library Campaigns e Product Packaging o Email Marketing
e Logo Design e Marketing Ideas e Book Covers and Layout e Websites Design and
e |dentity Systems e Storyboarding e Flyers Development
e Style Sheets e Instagram Campaigns e Posters
e Event Branding Systems e Consulting/Idea e Sales and Investor Proposal
e Events: Collateral, Sessions Design
Posters, Signs, and e Art Direction e Sales / Marketing Material
Branded Assets e Tagline Writing o Copywriting
e Menus

Document and contents are proprietary and confidential. DO NOT SHARE. Copyright 2024 © Hart House Creative. 8
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m Did you find this post valuable?

Yes No Not sure

)\ AIM Events

Events and meetings solutions that matter.
No substitute for good work by good people.

I BETTER

Benefit fro ma spe((ru m of solutions- full service
and ala carte.

Our passion drives every aspect of our
events business.

30+ years of industry expertise. Rest easy.
We got this.

FVENTS BUILT BETTER IR

Document and contents are proprietary and confidential. DO NOT SHARE. Copyright 2024 © Hart House Creative.
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FVENTS BUNT BETTER SR

Subscribe to learn more about events built better.
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ALL.
=7 @) TOGETHER.
MoV P : Sy %' BETTER,

* triia ABOUT> RESOURCES > MEMBERSHIPS EVENTS GET INVOLVED m
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b C e
HO} ARE YOU A
WSEOURaosf[korPf\lnulelK:NABX;‘LAHHSY:H( NATIVE

Hsimdsabtianbon ARTIST?

Learn how Triia can help
you sell more art

EXPLORE YOUR OPTIONS

™

————

Document and contents are proprietary and confidential. DO NOT SHARE. Copyright 2024 © Hart House Creative.

ART BUSINESS

12



WEBSITE &
VISUAL IDENTITY

é”ERAK/; M CATIRING (OCATIONS GT (ARDS PRESS

CALLTO ORDER
ALL LOCATIONS

Rainbow/Tropicana (709) 202-1002

Charleston/Fort Apache (703) 478-7885

ORDER TAKEOUT OR DELIVERY

We are dedicared to sosraany e fresbes

& servang our
! Conme over asd ¢
for suthentic deficiows Gorel ) '

dinbes that &
68 (a1 e dnspired by traditional cufiine and

—_._./‘}.__.—
I\”lERAKI MENU CATERING LOCATIONS GIFT CARDS PRESS m

famsily quality: S5 jods the family

bk your v

infueeced

by maders foodie fivorites

ORDER TAKEOUT OR DELIVERY

We are dedicated to sourcing the freshest

ingredicuts because we believe in serving our
family quality. So join the family! Come over and
kick your cravings for authentic delicious Greek
dishes that are inspired by wraditional culsine and
mfluenced by modern foodie favorites

ORDER ONLINE

Cater Your Event ’5,:(;?7 ‘.‘;“

SPREADS SALADS GYROS

LA™ o

MERAKI % ; } {
SIGNATURE D) | /‘ j
CLASSICS BOWLS AP i

e——

ADD ONS
fakotet 329 FROM 1

== aA » merakigresigrilcom (o
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WEBSITE &
VISUAL IDENTITY

brand partners

cultivating partnerships

North Agenda Group is a partnership platform.

t th Agenda to create 3 wrong foundaten %1 yo




0LO WORLD ROSPITALITY

(s fle AEERO

COLINARY INC

HAVE YOU READ THE LATEST SPREZZATURA MAGAZINE? ALAD NOW

SCOTT CONANT

SCoTT Conant

z

- &£ , e
NEW COOKBOOK 0rocr rour AUTosRAPHED COPY HERE P>

SCOTT Conat

SC CULINARY INC

Speessatura, or s mudied soach
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-
BCASINO “BOTEL

PHILADELPHIA

LIVE IN
THE MOMENT

PHILADELPHIA.LIVECASINOHOTEL.COM Y

Cambling Problem? Call (1-800-CAMBLER)

a0

Document and contents are proprietary and confidential. DO NOT SHARE.

AD CAMPAIGNS

CASINO «HOTEL

PHILADELPHIA

TO BE THERE

PHILADELPHIA.LIVECASINOHOTEL.COM

Copyright 2024 © Hart House Creative.
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This is Bill.

Bill doesn't like to he disturbed.

Be smart.
Be like Bill.

THE COSMOPOLITAN™

Do Hot
Disturh

of LAS VEGAS

THE COSMOPOLITAN™

of LAS VEGAS

DO NOT DISTUR
.41:r((,;{{qj LR B =
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of LAS YEGAS
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GRAPHIC DESIGN
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TOMATO & MOIZARELLA SALAD 22 I.A - SLAFOOD PLATTER a5

wotercress, wotermelon, aged baliamic, peosts

LA COTE CAESAR SALAD 20 O ladds CRISPY CALAMARS 26
baby gem Mettuce, parmesan, 9ol crovtons Qetade tocgy ¥ yorkk sovve
TOMATO & MOZZARELLA SALAD 22 SHRIMP COCKTAIL 27

BOSTON BIBE SALAD 18
cocumber, tomatess, duttermih thyme dressing

dorssrodivh s0acs, saper remosiads

wolerensan. Svtermennn, £3ed Baibamic, praute

LA COTE CAESAR SALAD 20 00 5¢ALLOP) 28
CUCUMBER & KALE SALAD 19 Suby gem Medivern, movmerar, gwds srelavs e mber. pameepees e
condied walouts, parmesean, truffle vinaigrecte BOSTON BIBE SALAD " CHAR GRILLED OCTOPUS bl ]
VEUNARE, [OTIEORE. BuTIeraTk Thyme dracang L remesce Lruse, Jweaching, pavpde rodieh, Mveea red
SAND ENUANCHENRTS CUCUMBER & XALE SALAD " =
dd on chickes $55 [ solmen $55] prown $35 | avocads S35 ards R, rimtsnis S Wiptotss ¥ROQIL-QBYOITES:. - . L
v A peR—— Sreh rertitie Aoy, pio-
SALAD ENMANCMENTS y
& - veearies §55 TORTILLA CHIPS AND GUACAMOLE 20
M freeh romate roira
sarved with chips, fries, or salad GRILLED PEACH TOAST 22
gomt oheess, moren-e simard, freal Savey
LA COTE CAFE BURGER 28 CHICKEN TENDERS 22
Iettwce, bewrloam tomato, piiles, ellamook cheddar, gorfic giell LA COTE CAFE BURGER ™ EHTEN ook
Iettune, brivlonm tarvote, wiekies. ierosk shedver, guriis o
IMPOSSIBLE™ BURGER 24 - / 0
S leetuce tomote , pichle 1:»125:-:& AI:JIGII 24 fFmom ,‘QL _{/gou{ o Cen-
GRILLED CHICKEN SANDWICH 22 GRILLED CHICKEN SANDWICH 22 HARISSA BUTTER JUMBO PRAWNS a5
rosemary foceccio, petto aloll, beatos bbb, tomoto roremany fecareir, petes 3l basten BIRe, tomats Farey pearensie reied
SUMNMER VEOFTARLES WRaAY " SEARED RRANZING ar
SUMMER VEGETABLES WRAP 0 A i s e sk chron i) ot
wpinech, arganic bulgur. remesco spreod whole wheot tortille
HAM AND RRIE PANING 22 CRILLED TUNA STEAK an
Fi oprond, wvugide, bord sinbitin cwiunber, tametsas, Bicisrmih thyee dusang
| HAM AND BRIE PANINI 22 e s 3 ! ke
l frg speesd, arugule, kerk clobotta LOBSTEN ROLL 29 CRILLED CHICKEN MEBAS 32
et setwd Brieche. colery, lemae ok greserved Mevwen fodreh duby pire Mevranean she
. |
:OBSYEIh::llA oo = 29 CRILLED SKIRT STEAK 3
viter toas ioche, cefery, lemaon alell o " Thiniebwr rapted Aing epsier rmushrese
C"-‘-ao-é‘ac_—w d
BLUE FIBEN SUFER FOOD
d’moa“«:ﬁs- Lasens, bivedersias, oeai ? ﬁ'w%
BAMANA NUT (VIGAN) ? COLE WHIP & cOCONUT 14
BLUE FIBER SUPER FOOD 9 £avena, doten, caabew
Donesr, biveberris, ocor HOME MADE CRLATO 14
G apar core
BANANA NUT (veosu) ® Cides SOUTH BEACH XEY LIME PIE 1%
Suek STHIRG 1) SUMMER FRUIT PLATE 32 AWEET POTATO FHIES 1)

Odes

ONIONS ®ING 12 SWEET POTAT:

155 13 SWEET POTATO FRIES 12

“orwemag ive & eviscoched e 3y ko IIE % S v oeee g 0 O Kahe P e

SHOE STRING 12 SUMMER FRVIT PLATE 12 SWEET POTATO FRIES 12

Jomes b e by ol 5 b § W, e e B, Sep, Somars, 98 Crakareen Sl
SRAR AVt oS

prep

Ot prngarty ¥ oy 10 iwing sllergre £300, et l MAL Pourrs Yon Mt 0. Sy, Sanamm & s, Crsmonmn Sralieh 3.
Vegan <, Vaguinean o {omtarabians Ln Yoges & %f 5 7t bee fachty

o The Land 5 0 aLON
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GRAPHIC DESIGN

s0L0

COCKTAILS 21

SUNFLOWER
ke boeanies gin. ccttreans. elberflawer, o
herbeains
KICKER
wikkis days whisky. juicy swrw. lesanr, orgent. epy whites*
PROMISED LAND
— Y moase ewcuees strawberry & bemongruss
ok bime, hoaer. strasberries

WINNER TAKES
diph o planes 1

SOL0 f

A
WINE BY THE GLASS w7 i . !
Sparkling
KING KONG COCKTAIL
BRUT, LAURENT PERRIER *iA COVEE" tL) 4 Jiek Goméol's whiskes, ron colon salvaderen
o i high proef mas basana. angssours biers

BRUY, YEUVE CLICQUOT *FELLOW LABELS e b

Chasg mgrve, e

BEAU MONDE
bombay sapphsre murcian kmos gin, martioi & r

BRUY RCSE, UOET & CHANDDN “IMPERIAL" L [

[ving e, Mo

BOXCARS
Nové chivas srgal 12 year whisky, bonal grneiane-quin

CAENACHE/CINSAULT/SYRAK 2%
VAZON SAINT MARGUCRITE “FANTASTIQUE®
br i Mo, frani

White
RICSLING, MLCEL 19
Voaer Frra the
ent, lenn, gioger, bomey
SAUVIGNON BLANC. TWOMEY 22
PAPER PLANE
SAUVIGNON BLANC 28

socdinville bourboa aperel, smoro nenino, lowon

FAN-NAT ROGER “LES CAILIOTES!

CHAFDONNAY, FAR N ERTE b1 3
ZERO-PROOF 15
HARDONNAY, JORDAN n
Vasise e PINA REFRESHER
nendive wnnet water, placapply, law, agay
Red
RESET BUTTON
PIMOT NOIR, HARTFORD COURY 0 lemon, gluger, huney, strusberrivs, covumisrs, sodn wute
WERLOT, DUCKHORN 2
euper
CABERNET SAUVIONON, FRANK FAMILY 23
Ve Fali Culfumin

LT SAUVICNON, CROSEROADE DY RULD

A\

COCKTAILS

7 =5 //‘7—\.\ = ALY

7B
Q
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SELECTION
CRABS

3 COURSES | A LA CARTE MENU

VISIT HARBORHOUSEMKE.COM

FOR TICKETS

e Bartolotta nuersen
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CUT OF THE CRAD

3 COURSES | A LA CARTE MENU

VISIT HARBORHOUSEMKE.COM

FOR TICKETS

e Bartolotta seeesss
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NIKE

[

CHl & 22

NIKE
RUNNING

Scan 1o lusn how changing yoar
mindset can help you achieve
the extracedinay,

oo
5, "-ﬁ}:t

N

\JJ
NIKE
RUNNING

Scan 1o dearn how running can '3.33
N positively impact your mental health. | -

NIKE RUNNING CHI & 22 Siddiidaone: © NIKERUNNING CH & 22 S50 os: = INIKERUNNING CHI & 22 50000 o e
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RUNNING

BANK OF AMERICA CHICAGO MARATHON 2022

NIKE RUNNING CHI & 22 S50 o NIKE RUNNING CHI & 22 HNZ0ES

EVENT DESIGN
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PACKAGING

The BartO].Otta Restaurants

EST. 1993

NASCETTA

2020

SELEZIONE PRIVATA
CHEF BARTOLOTTA

LANGHE
INAZIONE DI OF
NASCET

2020

SARBERA DiaLBA i S B

@ileliiln 2 ///// //(/

2020

SELEZIONE PRIVATA
CHEF BARTOLOTTA
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With a discerning and instinctive
point of view, we provide access to
anunrivaled selection of sneakers,
each one ensured to be
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Verified. New. Authentic.
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SALES MATERIAL

WE AREA BRAND LAUNCH STRATEGY
Omni Channel Marketing Approach
F u l l s E Rv I c E , We will employ a strategic, integrated marketing plan across earned, " ‘ ‘
L L

owned and paid marketing and communications disciplines to drive

awareness, consideration and conversion in the Chicago market for
+ Guinness OGB.

We will use our hospitality expertise and proven marketing strategies

to generate awareness, trial and conversion for the Guinness OGB
Chicago brand. Our strategic hospitality grand opening strategy will
garner media impressions, drive social currency, engender

community engagement and drive sales for Guinness OGB Chicago.

c 0 l l E c I I v E Moving beyond the initial grand opening, we will ensure there is a

steady drumbeat of awareness driving tactics, relevant content and
A women-founded, WBENC Certified

O o a Working collaboratively with Diageo and Guinness teams, All Terrain
|ndependent|y held, |nternat|ona|, brand Strategy will utilize our deep knowledge of the hospitality industry and the ' " "

local activation that grow market share and increase brand loyalty.

Chicago market to launch and bring the Guinness OGB Chicago brand

& activation powerhouse. toife.

AWTERRAIN 17

ALLTERRAIN 4

WE CREATE

@ s | IDEAS TO BE

PEOPLE - CENTERED
DIGITALLY INTEGRATED
AND SOCIALLY
AMPLIFIED

GUINNESS W

GUINNESS OPEN GATE BREWERY GUINNE§S*0'(‘§B"

2 0 2 3 s z 0 24 R F P LAUNCH GOALS (S:T!;IA!EEI?A(I.:‘:ROEIIS:EE CREATIVE THREADS

Drive Taproom Awareness Global Icon Iconic Design

Drive Comprehension Authentically Local Local Community Impact
About Open Gate Brewery Society 2030
Drive Guinness Values World Class Beer & Food

ALL TERRAIN CREATIVE ASSIGNMENT

LEAD UP PLAN SOCIAL MEDIA HOLISTIC LOCAL
Strategic Intent 2 Weeks of Social Media PROGRAMMING

Soft Opening
PR Stunts Strategic Intent
Grand Opening Beer
Menu
Artistic Site Displays

ALLTERRAIN 15
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SALES MATERIAL

EXHIBITOR
- ADVANTAGES

All Exhibitor packages include valuable
enhancement options

More space for merchandise = more s U N | U E A p E I
opportunities = more $ in your pock
e Extended &' tables = more merchandising
opportunities
Increased 24-hour security for peace of mir

Additional Exhibitor passes

Larger exhibition space it S : :
More spacious booths with Exhibitor separa In addition to finding the ultimate sneaker, we provide

Signage with enhanced visibility allowing yot aspects that make us unique.
more without spending more

Even benefits for you to choose f
o d and assisted load-in and load-c
e Available secure overnight storage
e Extended space options with additional 8’ tal

e Exhibitor Clear Signature Best-In Industry
Advantages Vision Elements Partners

e

GALLERY WALK

Imagine iconic museums. The Louvre in Paris, the Smithsonian
in DC - only this gallery features iconic sneakers. Explore the
gallery, where sneakers meet art. There's never been a gallery
quite like this.

Just as galleries display rare and priceless works of art, our
curated Gallery Walk delivers a unique sneaker experience.
Be visually immersed in a tastefully curated sneaker exhibit,
featuring rare works of sneaker art. From early releases to
one-of-a-kind pieces, and some pieces never seen before, an
experience not to be missed.

For VIP Priority Access attendees (along with Priority Partners and VIP Exhibitors)
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Heart is passion. Passion drives creativity and
creativity fuels concept-driven solutions.

THANK
YOU

JennHart / jenn@harthousecreative.com


mailto:jenn@harthousecreative.com



